
CAPITAMALL TRUST 
Singapore’s First & Largest REIT

Proposed Acquisition of Clarke QuayProposed Acquisition of Clarke Quay
9 February 2010



Disclaimers
The past performance of CapitaMall Trust (“CMT”), CapitaMall Trust Management Limited (as manager
of CMT) (the “Manager”) and Clarke Quay is not necessarily indicative of their respective future
performances.

The value of units in CMT (“Units”) and the income derived from them may fall as well as rise Units areThe value of units in CMT ( Units ) and the income derived from them may fall as well as rise. Units are
not obligations of, deposits in, or guaranteed by, the Manager or any of its affiliates. An investment in
Units is subject to investment risks, including the possible loss of the principal amount invested.

Investors have no right to request the Manager to redeem their Units while the Units are listed. It is
i t d d th t h ld f U it l d l i th i U it th h t di Si E hintended that holders of Units may only deal in their Units through trading on Singapore Exchange
Securities Trading Limited (the “SGX-ST”). Listing of the Units on the SGX-ST does not guarantee a
liquid market for the Units.

This presentation may contain forward-looking statements that involve risks and uncertainties. Actualp y g
future performance, outcomes and results may differ materially from those expressed in forward-looking
statements as a result of a number of risks, uncertainties and assumptions. Representative examples of
these factors include (without limitation) general industry and economic conditions, interest rate
trends, cost of capital and capital availability, competition from similar developments, shifts in expected
levels of property rental income changes in operating expenses including employee wages benefitslevels of property rental income, changes in operating expenses, including employee wages, benefits
and training, property expenses and governmental and public policy changes. You are cautioned not to
place undue reliance on these forward-looking statements, which are based on the Manager’s current
view of future events.
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Clarke Quay
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An Integrated Food and Beverage, Entertainment and 
Lifestyle Riverfront Development

• Clarke Quay
– Successfully underwent major repositioning which was completed in 

late 2006late 2006
– Repositioned as an integrated food and beverage, entertainment and 

lifestyle riverfront development
– Offers an alternative to mainstream attractions providingOffers an alternative to mainstream attractions, providing  

entertainment for a diverse range of consumers
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Location

• Enjoys a wide frontage to 
the Singapore River 
L t d th CBD• Located near the CBD 
and the upcoming Marina 
Bay Sands integrated 
resortresort

• Within walking distance of 
Clarke Quay MRT train 
stationstation
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Property Details

Site Area 291,756 sq ft

Gross Floor Area 361 595 sq ft

(As at 31 December 2009)

Gross Floor Area 361,595 sq ft

Net Lettable Area 294,610 sq ft

Committed Occupancy 94 9%Committed Occupancy 94.9%

Number of Tenants 55

M j T t b G L i Pt Ltd Sh h i D ll Pt Ltd dMajor Tenants by Gross 
Rental

Luminox Pte Ltd, Shanghai Dolly Pte Ltd and
The Pump Room Pte Ltd

Lease Period 99 years lease from 13 January 1990

Car Park Lots 409

Valuations 
as at 3 February 2010

S$270 million by CB  Richard Ellis (Pte) Ltd and
S$268 million by Knight Frank Pte Ltd
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as at 3 February 2010 S$268 million by Knight Frank Pte Ltd



Projected Total Acquisition Costs

S$ million S$ per sq ft 
Net Lettable Area

Purchase Price 268.0 910
Acquisition Fee 2.7(1) 9
Legal and Due Diligence 2.0 7g g
Expenses
Projected Total 
Acquisition Cost

272.7 926

(1) Acquisition fee is computed based on 1.0% of the purchase price. As the Acquisition constituted an “interested 
party transaction”, the acquisition fee payable to the Manager will be in the form of units in CMT and which shall not be 
sold within one year from their date of issuance.
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Benefits to Unitholders
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Rationale for the Acquisition

Yield-accretive and in line with CMT’s investment strategy

The acquisition of Clarke Quay:

1 Yield accretive and in line with CMT s investment strategy  

Quality asset that allows Unitholders to capitalise on 
Singapore’s improving economy and expected increase in2 Singapore s improving economy and expected increase in 
tourist arrivals

Segmental diversification3 Segmental diversification

Future growth potential

3

4 Future growth potential

I i di ifi ti

4

5
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Improves income diversification5



Yield-Accretive Transaction
• Acquisition is in line with CMT’s investment strategy

• Transaction is yield-accretive
C t t i ld f i t l 5 9%(1) f Cl k– Current property yield of approximately 5.9%(1) for Clarke 
Quay, compared to CMT’s distribution yield of approximately 5.1%(2)

and implied property yield of approximately 4.9%(3) as at 8 February 
2010

• Property yield of 5.9%
– Comparable to the valuation capitalisation rates for other malls in 

CMT’ tf li i th i i itCMT’s portfolio in the vicinity 

• Growth in CMT’s asset size
– Increase from S$7 4 billion (as at 31 December 2009) to– Increase from S$7.4 billion (as at 31 December 2009) to 

approximately S$7.6 billion(4)

(1) The current property yield is computed by dividing Clarke Quay’s FY2009 net property income (NPI) by CMT’s purchase 
consideration of S$268 million 

(2) The distribution yield is computed based on CMT’s total distribution per unit of 8 85 cents for FY2009 and its closing unit price
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(2) The distribution yield is computed based on CMT s total distribution per unit of 8.85 cents for FY2009 and its closing unit price 
of S$1.73 as at 8 February 2010.

(3) The implied property yield is the yield given by dividing CMT’s FY2009 NPI by the implied property value. The implied 
property value is the total of CMT’s market capitalisation (as at 8 February 2010) and debt (as at 31 December 2009).

(4) The asset size excludes outstanding CMT’s distributable income as at 31 December 2009



Quality Asset
Cl k Q• Clarke Quay
– Strategically located and easily accessible by public transportation
– Strong brand recognition amongst Singapore residents, expatriates and 

touriststourists
– Shopper traffic held up well in 2009, despite economic downturn

Shopper Traffic
(Number of persons in millions)

10.85 10.99+1.3%
(Number of persons in millions)

Acquisition will allow CMT’s Unitholders to capitalise on the growing

2008 2009
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Acquisition will allow CMT s Unitholders to capitalise on the growing 
lifestyle and entertainment demand in Singapore 



Segmental Diversification

• Acquisition will allow CMT to capitalise on the growing lifestyle 
and entertainment demand in Singapore arising from:g p g
– the expected increase in tourism in Singapore

(Singapore Government’s commitment to grow the tourism 
i d t d th j ti l f th it t )industry and the rejuvenation plan for the city centre area)

– the economic recovery and improvement in consumer 
sentiment

• Acquisition will raise CMT’s share of properties catering towards 
discretionary spending, with no significant change in CMT’s asset 
profile
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Segmental Diversification
No significant change in CMT’s asset profile, post-acquisition

Percentage of Portfolio(1) by Gross Revenue
E i ti P tf li (2) E l d P tf li (3)Existing Portfolio(2)

(Excluding Clarke Quay)
Enlarged Portfolio(3)

(Including Clarke Quay)
20.9% 25.1%

79.1% 74.9%

(4) (5)

(1) Excludes The Atrium@Orchard which consists of primarily office space and Jurong Entertainment Centre which is closed for 
asset enhancement.

(2) Based on gross revenue for FY2009.
(3) Based on gross revenue for FY2009 except for Clarke Quay which is based on the information provided by the vendor

Discretionary Spending Necessity Shopping
(4) (5)
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(3) Based on gross revenue for FY2009, except for Clarke Quay which is based on the information provided by the vendor.
(4) This comprises Raffles City Singapore (40% interest), Funan DigitaLife Mall and Clarke Quay (Enlarged Portfolio only).
(5) Includes Tampines Mall, Junction 8, IMM Building, Plaza Singapura, Bugis Junction, Hougang Plaza, Sembawang Shopping 

Centre, Lot One Shoppers’ Mall, Bukit Panjang Plaza and Rivervale Mall. 



Future Growth Potential and 
Income Diversification

• Acquisition will benefit Unitholders with:

– Organic growth potential through reconfiguration of lettable area 

and improvement of tenant mix

Improved income diversification and reduced reliance of CMT’s– Improved income diversification and reduced reliance of CMT s 

income stream on any single property
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Thank You

For enquiries, please contact:
Jeanette Pang (Ms)
I t R l tiInvestor Relations

Tel    : (65)-6536 1188
Fax   : (65)-6536 3884

Email: jeanette.pang@capitaland.com
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http://www.capitamall.com


